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Winning and growing retail listings for food and drink products is a major 
challenge for all brands. It requires an in-depth understanding of category 
management, consumer buying behaviour and the promotional mix.

We provide expert support to our clients to help them maximise their 
listings with the major UK multiples and convenience groups.

Our team has in-depth knowledge of point of sale, in-store and retailer 
media opportunities for encouraging consumer trial and brand loyalty.

We also offer a range of ways for our clients to communicate regularly 
with their retail customers, including category reports for buyers, 
newsletters, sales presenters and promotional packs.

Selling into retail

Food & Drink team case study

factfile ITALIAN FOOD

A promotional supplement on behalf of Napolina

Established in Italy and launched in the UK in
1965, Napolina has the highest household
penetration of all premium Italian food brands.*

As the only brand to stretch across the main
Italian food categories, our range of over 140
products is one of the most comprehensive on
shelves today. 

It is the quality of our products that has
helped Napolina grow, from our humble
beginnings in Naples, to become the UK’s largest
tomato, pasta, ambient pizza base and grated
cheese brand. Napolina is also the fastest
growing sauce brand and the second largest
brand in olive oils – growing at 21.1% year on
year.1

And we’re now igniting passions for Italian
food with our new £2 million ‘Bursting with Real
Napolina Passion’ campaign. 

The campaign reinforces our passion for
Italy’s simple, delicious cuisine, which is
evident through the care and attention to detail
that goes into each and every one of our
products – whether it’s the succulent tomatoes
in our pasta sauces, the juicy olives in our olive
oil or the quality durum wheat semolina in our
pasta. 

Italians are passionate about
cooking and when it comes to

their country’s cuisine, so are we.

DRIVING SALES TO
BURSTING POINT
* The Napolina brand is being 

supported by a £2m marketing 
campaign, reaching over 24 million 
adults.*

* Activity includes press and outdoor 
advertising, direct mail, PR and 
promotional activity.

* Our Napolina door drop will reach 1 
million households.

* We are launching a new-look 
website to support the campaign, 
www.napolina.com, bursting with 
cooking tips, recipes and a regional 
food tour of Italy to inspire ideas.

THE ITALIAN LOVE AFFAIR
Over 23m households buy Italian food,
making it one of the country’s best loved
cuisines.* Sales of Napolina products
have increased 300% over the last five
years and the brand is now worth 
£66 million at retail selling prices.1

Pre-prepared cooking sauces still
account for the largest proportion of all
Italian food sales. As the UK’s fastest
growing Italian sauce brand, Napolina
has secured year-on-year sales growth of
48% in volume and 40% in value.1

The pasta category is also showing
sales growth (up 4% in volume year-on-
year) thanks to its convenience and
versatility. Napolina, the UK’s number
one pasta brand, has outstripped

category growth and in the past twelve
months alone, sales have increased by
33% in terms of value and 39% in terms
of volume. 1

Canned tomatoes remain a mainstay
of Italian cuisine used as a base for
soups and sauces. Napolina is the UK’s
number one canned tomato brand,
selling over 74 million cans of tomatoes
every year.1

The olive oil market is now worth £151
million.1 However, consumption in the
UK remains behind the rest of Europe
and there is still huge potential for
growth. As one of the UK’s leading olive
oil brands, Napolina is ideally placed to
help deliver this. The brand is already
showing strong growth up 22% year-on-
year in volume and 8% in value.1

BURSTING WITH REAL
NAPOLINA PASSION

Napolina Factfile
A four-page factfile inserted into The 
Grocer magazine for Italian food brand 
Napolina, aimed at positioning it as the 
authority on the category

Princes Market Update
A series of informative newsletters 
containing information about brand 
developments and category trends.

Princes Market Update
Summer 2007

In this first edition of our new  
regular newsletter, we bring you the 
latest category trends along with all 
the new product development  
and marketing news from Princes.

Despite ongoing pressure from the 
chilled sector, ambient products still 
account for the majority of UK food 
and drink sales. In fact, our ‘battle 
of the aisles’ analysis shows that a 
significant part of the average UK food 
store is dedicated to ambient grocery.  

As one of the UK’s most recognisable 
food and drink brands, we work 
hard to constantly monitor and 
meet changing consumer trend. This 
ensures that we have the category 
knowledge and expertise to help  
you respond to consumer needs.  

That’s why at Princes, we are always 
innovating to drive growth in our 
categories and develop our brands. 
And our success is reflected in our 
sales – over 70% of UK households 
currently buy a Princes product and 
average weight of purchase (kg’s) 
has increased 4%  year on year.  

Welcome to  
the Princes  
Market Update

Over 70% of  
UK households 
currently buy a 
Princes product

Innovation  
is in the pouch

Our consumer research shows  
there’s a clear gap in the market 
for a new tuna product designed 
specifically for quick and easy  
main meals.  

The convenience and health  
benefits of tuna make it the UK’s  
most popular canned fish – in fact,  
over 65%  of households buy it.  

But despite busy lifestyles and an  
increase in the number of people  
eating alone, only 22% of canned  
tuna is currently eaten as part of a  
main meal. And, the majority of  
canned fish consumers are  
aged over 45.  

As a result we have developed a new 
range of Princes ‘chilled style’ whole  
tuna steaks to attract new and younger 
consumers into the category.  

The products, which can be  
microwaved in one minute, come  
in contemporary pouch packs. 

Consumer trends suggest that pouches 
offer a real area for growth in the fish 
category with the younger consumer, 
given that the majority of the 1.9 billion  
pouch packs sold last year were 
purchased by 17-34 year olds.  

The premium Yellowfin tuna steaks  
are restaurant quality and available  
in a choice of soy and ginger,  
Thai green curry, lime and coriander,  
or classic tomato, basil and  
garlic sauces.

The range, which performed 
exceptionally well in consumer  
taste tests, is set to launch in  
the summer and will be supported  
by a major above and below the line 
marketing campaign.

If you would like further information on 
any of the Princes products, please feel 
free to contact us on 0151 242 5725.  
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