Cltypress Food & Drink team case study

Selling into retail

Winning and growing retail listings for food and drink products is a major
challenge for all brands. It requires an in-depth understanding of category
management, consumer buying behaviour and the promotional mix.

We provide expert support to our clients to help them maximise their
listings with the major UK multiples and convenience groups.

Our team has in-depth knowledge of point of sale, in-store and retailer
media opportunities for encouraging consumer trial and brand loyalty.

We also offer a range of ways for our clients to communicate regularly
with their retail customers, including category reports for buyers,
newsletters, sales presenters and promotional packs.
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Italians are passionate about
cooking and when it comes to
their country’s cuisine, so are we.

Established in Italy and launched in the UK in
1965, Napolina has the highest household
penetration of all premium Italian food brands.*

As the only brand to stretch across the main
Italian food categories, our range of over 140
products is one of the most comprehensive on
shelves today.

Itis the quality of our products that has
helped Napolina grow, from our humble
beginnings in Naples, to become the UK’s largest
tomato, pasta, ambient pizza base and grated
cheese brand. Napolina is also the fastest
growing sauce brand and the second largest
brand in olive oils - growing at 21.1% year on
year!

And we're now igniting passions for Italian
food with our new £2 million ‘Bursting with Real
Napolina Passion’ campaign.

The campaign reinforces our passion for
Italy’s simple, delicious cuisine, which is
evident through the care and attention to detail
that goes into each and every one of our
products - whether it’s the succulent tomatoes
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Over 70% of
UK households
currently buy a

[+] Princes Market Update
A series of informative newsletters
containing information about brand
developments and category trends.

in our pasta sauces, the juicy olives in our olive
ol or the quality durum wheat semolina in our
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A promotional supplement on behalf of Napolina

If you would like more information about our work and what we can do for your company
and brands, please contact Charles Tattersall on 0161 235 0319 or email charles@citypress.co.uk
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