Cltypress Food & Drink team case study

Taste Italia

Napolina is the UK’s leading brand in canned tomatoes, pasta, ambient
pizzeria and cheese. It’s also the country’s second largest olive oil brand.

Napolina volume sales have grown by more than 300% over the past
five years.

We were asked by Napolina to generate additional brand awareness
through consumer PR and to encourage more shoppers to buy across
the entire product range.

Generating consumer awareness

We created a product placement campaign targeted at consumer
women’s and food media titles.

Through media visits, sampling activity and new product launches, we
have built a strong relationship between the brand and key journalists.

Targeting ‘new in store’ and ‘tried & tasted’ slots, we have secured
positive media coverage for Napolina products in titles such as Delicious,
The Times Magazine, Observer Food Monthly and Woman’s Weekly.

[«] Coverage in Delicious magazine

TASTE TEST.
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[«] Times magazine ‘Taste test’
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If you would like more information about our work and what we can do for your company
and brands, please contact Charles Tattersall on 0161 235 0319 or email charles@citypress.co.uk

citypress.co.uk



